i ¥

MATT KISIDAY



HOSPITALITY

*The brand drauws
from the site's
natural features
To create a3 strong
sense of place”
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WA s shiencallto nature and unique, tied-to-place hospitality experiences, Auto Camp exemplifiesthe
concept of glamping, offering guests accessto customized Airstreams, modern cabins, and losury yurts,
Bywear'send, the brand, founded in 20103 by Neil Dipaola, an outdoors man and real estate developer, will
bioast nine locati ons—all specifically situated within a three-hour drive fram a major metropolis. Most re-
centto openisa 37-acre property in Saugerties, New Yorl, masterminded by Worlishopf&PD, theinter
disc plinary studio behind AutoCamp's first East Coast location, on Cape Cod, launched in 204

The Catsldll Mountains landscape provided ample inspiration, firm principals and cofounders Matt Berman
and Andrew Ilotchen explain. "The site, withitsagraran roots andindustrial wibe, spole tous from the
beginning,” lKotchen enthuses, Serving the site's 65 Airstreams, 10 cabins, and 10 "basze camps”—a combo of
luxury tent and Airstream —is the clubhouse, a gzathering space for conwivial community and food service.
The 5,000 -square-foot building, with an exposed post-and-beam structure and a standing-seam darl-metal
gabled roof, talies cues from the farm vernacular. Slivlights flood the interior with sunshine, a retractable
wiall separates meeting and lounge areas, and the predominant materals are plywood and concrete masonny
bloch. Furnishings—a bit wintage, a bit hippie, mostly modern—are by regional malers and pay homage to the
area'sconnection to art, craft, and music oo dstoclisjust 10 miles away). One wall sports a mandala of
cobalt camping-ware by Elizabeth Schnurstein; nearthe entry hangs a timber artwork by Amanda Whitworth,
who also created the circular piece overlooldng the firepit, another brand signature. Warming up the lounge
are rugs by none otherthan Waorlcshopf&PD, now busy at worlt on another AutoCamp property to come.
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